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Client

 California Department of Insurance

Challenge

Cupcake ipsum dolo

Result

Lorem love applicake sugar plum macaroon ipsum cake jelly-o dessert I love. Gingerbread 
chocolate bar jelly. I love chocolate cupcake bonbon wypas chocolate cake I love. Caramels 
sweet topping faworki marzipan I love liquorice tiramisu.
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Case Study: California’s Low Cost Auto Insurance

Client

California Department of Insurance

Challenge

Reach out to the working poor, get them to stop driving uninsured and start 
participating in a subsidized auto insurance program

Don’t worry, drive legally
California law says you must have auto insurance in order to drive legally. In order 

to make this requirement less of a hardship for the working poor, the California 

Department of Insurance launched a subsidized auto insurance program called 

California’s Low Cost Auto Insurance, or CLCA.

The problem was that the program is not well known and therefore underutilized 

by the target audience. The agency’s old materials were cluttered and written in 

opaque government language in such a way that obscured the call to action. As a 

result, too many drivers eligible for the program were still driving uninsured. The 

California Department of Insurance chose Wallrich Creative Communications (as 

subcontractor to Katz & Associates) to help get the word out.

Wallrich began by analyzing 
the target market, seeking to 
determine what would most 
likely resonate and elicit a 
response. It turned out many 
were immigrants who regarded 
the government as something 
to be suspicious or even afraid 
of. So we started building a 
campaign with a theme that 
would work to counteract that 
concern. The tagline: “Stop 
worrying. Start driving.” 

We gave the program a new 
logo with greater visual interest, 
ease of use, and impact. 
Eliminating the state seal so 
to not create anxiety among 
immigrants. 
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We developed posters for “brick and mortar” locations, but much of the campaign was 

built for the Internet. Determining eligibility for the program required answering a series 

of questions that is best handled by a simple online quiz, so we built a mobile-compatible 

website (in eye-catching blue and safety orange) directing potential applicants to 

the quiz. The site was built to easily toggle between five different languages. We also 

produced banner ads that would put users one click away from the site.
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In the markets where the message was most critical, we launched additional 

campaign elements that included radio spots, billboards, gas station pump toppers 

and brochures, all directing people to the website. 
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The brochure covered seven 
languages to connect to the 
immigrant target the California 
Department of Insurance was 
trying to reach.


